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Unleash the power of your marketing strategy by crafting a

compelling message that resonates with your target audience.

This practical checklist will guide you through the process of
developing a persuasive marketing message that highlights your
unique value proposition, sets you apart in the competitive B2B
professional services market, and drives sales.

Follow the steps outlined below, and be sure to check out our
free training for even more invaluable insights.

Compelling Marketing Message Checklist

1.ldentify Your Target Market

2.ldentify Your Target Market's Biggest Pain Points
3.Explain Your Unique Value Proposition (UVP)
4.Highlight Your Track Record

5.Showcase the Long-Term Value

6.Ditch the Elevator Pitch

/.Craft Your Marketing Message (Brief Version)
8.Craft Your Marketing Message (Longer Version)
9.Test and Refine Your Marketing Message

10.Implement Your Marketing Message Across All Channels
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Compelling Marketing Message Checklist

Identify Your Target Market
e Understand their needs, challenges, and aspirations
e Focus on more than just demographics

Identify Your Target Market’s Biggest Pain Points
e Pinpoint the most pressing issues your clients face
e Be specific about the problems you can help solve

Explain Your Unique Value Proposition (UVP)
e Describe your UVP in a way that sets you apart from
competitors
e Clearly communicate how your services benefit your clients

Highlight Your Track Record
e Showcase your #1 result for clients
e Use specific examples and case studies to build trust

Showcase the Long-Term Value
e Reveal the deeper core benefits of working with you
e Help clients envision the positive impact on their lives

Ditch the Elevator Pitch
e Focus on conversation starters rather than quick pitches
e Adapt your message based on your clients’ needs
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Compelling Marketing Message Checklist

Craft Your Marketing Message (Brief Version)
e Use the formula: “I/We help (Target Market) Get (Big Result)”

Craft Your Marketing Message (Longer Version)

e Use the formula: “You know how (Target Market) (Their
Compelling Needs and Desires)? Well, what | do is (How You
Help) and at the same time, they (The Deeper Core Benefits
They Experience).”

Test and Refine Your Marketing Message
e Gather feedback from your target audience
e Make adjustments to ensure your message resonates with
them

Implement Your Marketing Message Across All Channels
e Update your website, social media profiles, email signatures,
and marketing materials with your new message
e Ensure consistency across all touch-points with your target
audience
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FREE MARKETING & SELLING TRAINING

As simple and powerful as this strategy may be, the most
important thing you need to understand is that your lead
qualification strategy is only a small part of an effective
marketing strategy.

If you want to get crystal clear on the EXACT STEPS you should
be taking right now to increase your leads and revenue...go to:
attractsellnurture.com/free-marketing-training and watch my
free client attraction training.
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